
“OE Kick Off 2025”

Hosted By:

Bruce Henry – President

& Compass Health Sales Team





 Introduction 

 Florida Blue ACA News 

 AEP Update

 Make OE Easier with Health Sherpa

 Non-Subsidized Clients – What to do with STM Gone

 Best Marketing Practices to Gain new Members in 2025

 Q & A



“From the President’s Desk”

Bruce Henry

President

Drew Pennoyer

Florida Blue Regional Director



The Advantage
• Only Not-for-Profit Health Insurer (all profits are invested into the welfare of the policyholders)

• Only Health Insurer domiciled in Florida

• Only Carrier with ACA plans in all 67 Counties with a $0 Plan option

• 4 ACA Provider Networks offering superior coverage and pricing

• FB is the Only Carrier that pays Annualized ACA Compensation

• CH pays 50% of 1st Year Commission 1 week after Submission with balance paid at Policy Issue

2 months later

• CH will pay 50% Fast Cash for 2025 OE this year versus 25%

• FB Pays the Full 1st Year Commission + Full Renewal regardless of which month the policy is

issued including December 1 effective dates (DOUBLE DIPPING)

• FB is an exclusive Club



The Advantage

• The Enhanced Allstate Health Access Plan is great for the non-subsidized consumer 

• We are hosting a ‘How To’ Market & Sell the HA Plan webinar on Tuesday, November 

5th at 11:00 AM 

• You can now offer Aetna, Humana, Freedom & United MAPD & DSNP Plans (same 

Comp as FB MA) 

• Don’t forget you earn Compass Rewards with every Sale!  



Lucas Zerbe – Director of Training

Donald Miller – Agent Services



Florida Blue Pathway Switch

U65 Step by Step





Florida Blue Prices

CHANGED!!!!

Treasure Coast

Specifically, St Lucie County

South Florida

Palm Beach, Broward and 

Miami Dade

No Cost Silver Plan!!!!

C Level  Cost Sharing!







Benefits USAble Aflac

Wellness $75.00 $60.00

Hospital 

Admission

$1500.00 $2000.00

Hospital 

Confinement

$340.00

a day

$250.00

a day

ICU Confinement $680.00 $400.00

Dislocation Max $5000.00 $2500.00

Eye Injury $600.00 $300.00

Family Lodging $140.00 $125.00

Blood Plasma $300.00 $200.00

Transportation $600.00 $200.00

Cost $18.04 $21.32

USAble vs Aflac
Accident

Plans



Company 20k 50k

USAble $18.24 $45.60

United Health $22.58 $53.58

Critical Illness

USAble vs UHC

** 45-Year-Old **

USAble has 

Recurrent 

Benefits



Carriers
FB 

Copay
Humana

FB

Choice
Cigna Delta

Premium $25.00 $29.00 $34.00 $28.00 $27.00

Deductible $25.00 $55.00 $50.00 $150.00 N/A

Network PPO PPO PPO PPO HMO

Cleanings $10.00 No Charge No Charge No Charge No Charge

Basic $17.00 30% 20% 20% $30.00

Major $221 60% 50% 50% $240

Dental Plans



Amanda Simpson

  Director of Medicare Sales



AEP Retention
• AOR for FB MAPD will now change for policies effectuated 1/1/25 and on

• Reach out to clients ASAP to touch base

• Ones that are being impacted – let them know we will have other options

• Inform them of all the changes happening with every carrier and it’s a reset year so all 

companies will be going through changes and downgrading benefits

• Re-run all Doctors because of network changes

• Re-run all their drugs through Medicare.gov with the new Inflation Reduction Act – Members 

cap out at 2K

• Make sure to call Supplement clients to re-run their current PDP plans





• Benavest will be the FMO channel that we are contracting through

• Can not contract individually with other carriers outside of Benavest

• Each Carrier will have its own certification

• AHIP is required and will need to be paid for - $125 through Benavest discount link

• No brochures or signage for any carriers besides FL Blue

• No Social Media posts or any advertising for other carriers

• Only for MAPD – no PDP or Supp

• Commissions will not exceed FL Blue

• Contracting with Aetna, Humana, UHC, & Freedom

Email me for the contracting link – asimpson@compasshealthinc.com

FMO Updates

mailto:asimpson@compasshealthinc.com






Lucas Zerbe

  Director of Training



Renewals 

Done in Two 

Minutes!















How to juggle renewals vs new business

• Renewals first !!
• Easy renewal report – increasing premiums & plan cancellations/migrations (email 

commissions@compasshealthinc.com for report)

• Start reaching out to clients to gather updated income, if household size changed, doctors, medication, etc.

• New business
• Contact cancelations from prior years (email commissions@compasshealthinc.com for report)

• Ask for referrals 

• Promote yourself on social media / grassroots events / etc.

• Create a folder on your desktop with downloaded SOB’s that you are most likely to use
• Top bronze plans, C & B variations, top Gold plans

• Print out new 2025 FPL chart and always have it available 

• Stay organized
• Create an excel sheet with your clients who need eligibility documents

• Create an excel sheet with clients that are 63/64 years old for T65

• Utilize FL Blue U65 Agent Toolkit in your Blue portal under education

• Healthsherpa VS FL Blue portal applications





Lucas Zerbe

Director of Training

Bruce Henry

President





Prepare Your Location for Open Enrollment





Up to date Brochures for Medicare, USable & Life Products

A-Frame and other Signage Up to date

Extended Hours Posted and Agents Scheduled

Marketing Calendar for November & December Ready!

Is Your Store Ready?



Grassroots Marketing

Mike Meyers

Director of Retail Operations













Uniform Ready

Compass 

Health Polo

Business 

Cards
Name Tag
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